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STR Data - March 2019 2018 % Chg 2019 YTD 2018 YTD % Chg
Occupancy % 47.6 49.3 ↓3.4% 37.6 39.9 ↓5.8%
Average Daily Rate $ 93.87 90.76 ↑3.4% 91.04 88.02 ↑3.4%
Revenue per Avg. Room $ 44.73 44.77 ↓0.1% 34.20 35.09 ↓2.6%
Demand (rooms sold) 14,637 15,153 ↓3.4% 33,499 36,593 ↓8.5%

DATA SUMMARY
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MARKETING RECAP - APRIL 2019

Impressions were up 
significantly in April thanks 
to a big PR month.

● However, year-over-year organic traffic has taken a big hit with the new website. SEO and 
overall page speed, which is a Google ranking criteria, can use improvement. 

BIG PICTURE TAKEAWAYS
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EXPOSURE: YTD
In March 2019, we received over 
4.7 million impressions coming 
from digital and PR (mostly PR).

TRACTION: YTD

Impressions were up in 
October from a big PR month.

April was another big PR 
month..

PR 

Print 

Digital 

Impressions Website Sessions

Impressions 

Site Traffic 
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4.7million

impressions
25thousand

site visits

Impressions were up in April thanks 
to a big pR month.

April saw a slight increase in traffic 
over March. 

APRIL BY THE NUMBERS

Clicks to BookClicks to 
Stakeholders

Visitor Packet 
Downloads

1,0974,975123

GOAL CONVERSIONS

Clicks to Call

82

4%
MoM

32.5%
MoM

12.1%
MoM

6.2%
MoM

10.9%
MoM

176%
MoM
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WEBSITE SNAPSHOT

46%

46%

8%

2%

6%

21%

10%

60%

1. Homepage 12%
2. /calendar                                            11%
3. /wineries 0                            5%
4. /things-to-do                                 4%
5. /listing-category/downtown                     02%

Organic Search

Facebook Advertising

Direct

Referral

Paid Search

Device Metrics

Traffic Source Breakdown

Top Five Pages

WEBSITE STATS

Washington
10,971
5% MoM

Idaho
670
-6% MoM

Colorado
221
8% MoM

Oregon
2,073

13% MoM

California
1,227

-4% MoM

Arizona
190
-9% MoM

Nevada
72

-21% MoM

Utah
141
-20% MoM

Year-over-year traffic is down 
from a decline in organic traffic, 
but sessions have seen a slight 
month-over-month increase.
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BRAND CAMPAIGN

                                MILLENNIALS
                                        Impressions: 189,852

                            Link clicks:  1,114
                                  Avg. CTR: 0.59%
                                          CPC: $1.49

                       

     BABY BOOMERS
Impressions: 143,472
   Link clicks: 1,555
      Avg. CTR: 1.08%
               CPC: $1.07



7

SEARCH

Top Ads Top Keywords

+washington +wineries

+wineries +wa

+washington +wine +country

+washington +state +tourism

+visit +washington +state

+getaways +wa

Impressions Clicks CTR CPC

Wine 4,879 240 4.92% $0.86

Getaways/Vacation 2,787 155 5.56% $1.32

Destination Wedding - - - -

Total 7,666 395 5.15% $1.04

                    
March
Campaign 
Stats

- Most commonly clicked ads and keywords for March
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DEMOGRAPHICS

The people clicking on the Facebook are starting to skew 
older. More women are clicking on the ads as well.

25-34

35-44

45-54

55-65

65+

18

13%

18%

21%

22%

26%
60%

40%

Female

Male

- Facebook Advertising
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PR 

The following is a timeline of notable 
coverage/clippings from April. A complete 
recap of YTD clippings, including circulation, 
unique visitors, and PR value can be found 
HERE.

April circulation: 4,420,543
April UVPM: 39,597,121
April value: $171,071

Q2 circulation: 4,420,543
Q2 UVPM: 39,597,121
Q2 value: $171,071

YTD 2019 circulation: 9,942,900
YTD 2019 UVPM: 167,449,623
YTD value: $3,191,844

Imbibe Magazine
Emma Mannheimer’s 
overview of Walla Walla’s 
unique bi-state AVA.

Via Magazine
Christopher Hall’s roundup of 
the country’s top gas station 
food, including Andrae’s 
Kitchen.

AAA Journey (WA)
Rob Bhatt’s overview of what 
to see and do in Walla Walla, 
focused on new food and 
dining options.

MSN.com
Mia Taylor’s round-up of 26 
summer tourist spots to avoid - 
and where to go instead.
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PR Walla Walla Wine Report Press Release
Distributed May 1, 2019
Recipients: 1,512
Open rate: 16%
Clicks: 16
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PR Imbibe Magazine
Emma Mannheimer
Where in the World - Walla Walla Valley, Wash.
Value: $16,000



12

PR VIA (AAA)
Christopher Hall
Great Gas Station Food
Value: $14,283
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PR AAA Journey (WA)
Rob Bhatt
Getaway - Walla Walla
Value: $54,428
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PR MSN.com
Mia Taylor
26 Summer Tourist Spots to Avoid - and Where to Go Instead
Value: $9,875
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VISITOR KIOSK NUMBERS - THROUGH APRIL 2019

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2012 378 490 816 995 2551 2773 3350 3226 2791 1583 1114 640
2013 453 768 1125 1264 2796 2954 3576 3462 2852 1496 753 398
2014 446 369 858 1439 2359 2591 2781 2918 1594 2062 655 436
2015 454 581 432 771 1555 1736 1734 3027 2099 2313 656 359
2016 258 541 1021 1728 2151 2080 2138 1778 1596 1101 650 138
2017 42 119 311 227 1511 1633 2111 1492 1315 1268 558 140
2018 114 165 213 860 1332 1711 1461 1756 1370 1153 683 368
2019 264 154 437 657

0
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STR REPORT - MONTH OVER MONTH 2015-2019

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2019 9696 9166 14637
2018 11369 11768 15150 18306 19759 22195 19650 21167 22206 20039 12693 9552
2017 9051 10128 13712 17599 18161 20825 19796 21468 22299 19102 12419 9408
2016 9564 10447 13524 17599 19622 22134 19203 20656 21479 19208 12346 8753
2015 9682 11639 13614 15970 18178 20744 19918 21114 20609 19111 11734 9408

0

5,000

10,000

15,000

20,000

25,000

Rooms Sold - 2015 to 2019

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2019 31.6 33.0 47.6
2018 34.1 39.1 49.3 61.6 64.3 74.7 64.0 68.9 74.7 65.2 42.7 31.1
2017 32.6 36.2 44.3 58.7 58.6 69.5 61.9 69.3 69.2 57.3 38.5 30.4
2016 30.9 37.6 43.8 58.7 63.6 73.9 62.0 66.8 72.1 62.6 41.7 28.3
2015 31.4 41.8 44.1 53.5 58.9 69.1 64.2 68.0 68.7 61.6 39.2 30.4
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Occupancy % - 2015 to 2019

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2019 89.1 88.5 93.9
2018 88.8 87.3 90.8 108.0 120.8 120.2 105.6 110.2 120.0 115.8 100.4 90.5
2017 90.6 89.6 90.5 107.8 116.1 115.2 106.0 107.4 113.1 108.5 94.0 87.0
2016 84.6 86.9 88.8 107.7 116.5 112.9 103.0 102.0 112.6 108.1 96.1 87.1
2015 83.9 88.4 88.9 102.9 112.1 108.9 98.8 110.9 108.0 106.0 93.8 87.0
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ADR - 2015 to 2019

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2019 28.1 29.2 44.7
2018 30.3 34.1 44.8 66.5 77.7 89.7 67.6 75.9 89.7 75.6 42.9 28.1
2017 24.9 32.4 40.1 63.3 68.1 80.1 65.6 74.5 78.3 62.2 36.2 26.4
2016 26.1 32.7 38.9 63.2 74.1 83.4 63.9 68.1 81.1 67.7 40.0 24.6
2015 26.3 36.9 39.2 55.0 66.1 75.2 63.4 75.5 74.2 65.3 36.7 26.4

0
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80
90

100

RevPAR - 2015 to 2019
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STR CHARTS - MARCH 2019
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STR CHARTS - MARCH 2019 YTD
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STR REPORT - MARCH 2019

Tab 2 - Multi-Segment Currency: USD - US Dollar

Tourism Walla Walla

For the month of: March 2019

Percent Change from March 2018 Percent Change from YTD 2018

2019 2018 2019 2018 2019 2018 Occ ADR RevPAR
Room 
Rev

Room 
Avail

Room 
Sold 2019 2018 2019 2018 2019 2018 Occ ADR RevPAR

Room 
Rev

Room 
Avail

Room 
Sold Census Sample Census Sample

Benton County, WA 60.3 59.6 92.49 89.09 55.75 53.09 1.2 3.8 5.0 5.0 0.0 1.2 51.0 50.6 89.68 87.48 45.76 44.30 0.7 2.5 3.3 3.3 0.0 0.7 37 30 3251 2842
Yakima County, WA 54.4 62.0 96.05 91.96 52.25 57.05 -12.3 4.4 -8.4 -4.3 4.5 -8.3 46.4 50.4 89.78 87.56 41.63 44.14 -8.0 2.5 -5.7 -1.4 4.5 -3.8 42 24 3208 1955
Deschutes County, OR 58.7 62.0 113.08 112.47 66.43 69.75 -5.3 0.6 -4.8 -0.3 4.7 -0.9 50.2 50.9 108.38 106.72 54.45 54.34 -1.3 1.6 0.2 4.9 4.7 3.3 65 33 5046 2981
Yamhill County, OR 62.6 62.0 124.76 121.68 78.10 75.43 1.0 2.5 3.5 9.0 5.3 6.3 52.6 52.6 123.32 118.97 64.84 62.58 -0.0 3.7 3.6 9.1 5.3 5.3 15 11 713 600
Kootenai County, ID 54.0 55.3 100.06 97.00 53.99 53.66 -2.5 3.2 0.6 0.6 -0.0 -2.5 43.9 45.1 98.06 95.50 43.09 43.12 -2.7 2.7 -0.1 -0.1 -0.1 -2.7 29 21 2624 2100
Walla Walla County, WA 47.6 49.3 93.87 90.76 44.73 44.77 -3.4 3.4 -0.1 -0.1 0.0 -3.4 37.6 39.9 91.04 88.02 34.20 35.09 -5.8 3.4 -2.6 -5.3 -2.8 -8.5 14 11 991 922

A blank row indicates insufficient data.

Current Month - March 2019 vs March 2018

Occ %

The STR Destination Report is a publication of STR, Inc. and STR Global, Ltd., and is intended solely for use by paid subscribers. Reproduction or distribution of the STR Destination Report, in whole or part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to the STR Destination Report, please contact us immediately. 
Source: 2019 STR, Inc. / STR Global, Ltd. trading as "STR".

Year to Date - March 2019 vs March 2018

Occ % RevPAR Rooms

Participation

PropertiesADRRevPARADR

Tab 3 - Multi-Seg Raw Currency: USD - US Dollar

Tourism Walla Walla

For the Month of March 2019

2019 2018 % Chg 2019 2018 % Chg 2019 2018 % Chg 2019 2018 % Chg 2019 2018 % Chg 2019 2018 % Chg

Benton County, WA 100,781 100,781 0.0 60,753 60,051 1.2 5,618,927 5,350,092 5.0 292,590 292,590 0.0 149,285 148,185 0.7 13,387,642 12,963,006 3.3
Yakima County, WA 99,448 95,139 4.5 54,095 59,016 -8.3 5,196,087 5,427,316 -4.3 288,720 276,210 4.5 133,887 139,236 -3.8 12,020,763 12,191,091 -1.4
Deschutes County, OR 156,426 149,451 4.7 91,887 92,692 -0.9 10,391,009 10,424,677 -0.3 454,140 433,890 4.7 228,155 220,925 3.3 24,727,226 23,577,193 4.9
Yamhill County, OR 22,103 20,987 5.3 13,836 13,010 6.3 1,726,162 1,583,068 9.0 64,170 60,930 5.3 33,741 32,051 5.3 4,161,042 3,813,265 9.1
Kootenai County, ID 81,344 81,375 -0.0 43,894 45,019 -2.5 4,392,058 4,366,855 0.6 236,160 236,309 -0.1 103,763 106,687 -2.7 10,174,994 10,188,904 -0.1
Walla Walla County, WA 30,721 30,721 0.0 14,637 15,153 -3.4 1,374,031 1,375,289 -0.1 89,190 91,794 -2.8 33,499 36,593 -8.5 3,049,877 3,221,083 -5.3

A blank row indicates insufficient data.

The STR Destination Report is a publication of STR, Inc. and STR Global, Ltd., and is intended solely for use by paid subscribers. Reproduction or distribution of the STR Destination Report, in whole or part, without written permission is prohibited and subject to legal action. If you have received this report and are NOT a subscriber to the STR Destination Report, please contact us immediately. Source: 
2019 STR, Inc. / STR Global, Ltd. trading as "STR".

RevenueDemand

Year to Date - March 2019 vs March 2018

SupplyRevenueDemand

Current Month - March 2019 vs March 2018

Supply
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2018 DEAN RUNYAN REPORT

County Travel Impacts and Visitor Volume

Walla Walla County

Visitor Spending Impacts

Amount of Visitor Spending that supports 1 Job $88,630

Employee Earnings generated by $100 Visitor Spending $28

Local Tax Revenues generated by $100 Visitor Spending $3.18

Visitor Volume

Additional visitor spending if each resident household encouraged one additional 
overnight visitor (in thousands)

$5,328

Additional employment if each resident household encouraged one additional 
overnight visitor

 60

Visitor Shares

Travel Share of Total Employment (2017)*  4.3%

Visitor Share of Taxable Sales (2017)**  9.3%

Overnight Visitor Share (2018p)***  4.8%

*Source:  Bureau of Economic 

Analysis and Bureau of Labor 

Statistics.  Estimates by Dean Runyan 

Associates.

**Annual Overnight Visitor Days 

divided by (Resident Population)

*365.

Visitors who stay in private 
homes typically comprise 
the largest share of 
overnight visitor volume.  
Visitors who stay overnight 
in commercial lodging 
typically have the greatest 
economic impact.  There is 
substantial variation among 
destinations, however.  
Most rural and suburban 
areas have high shares of 
private home visitation.  
Urban areas tend to have 
greater shares of 
hotel/motel stays.

Note: Person Trips and Person Nights are in Thousands. 
Visitor Spending is in $Millions. Details may not round to 
total due to rounding

Person 
Trips 

(Thousands)

Person 
Nights 

(Thousands)

Visitor 
Spending 

($Millions)

Private Home 169.4 461.9 21.0
Other Overnight 18.1 53.9 2.8
  All Overnight 439.0 1,007.5 110.7
Others 251.4 491.7 86.9

10.4%

Other
Overnight

89.6%

Private
Home

Person Nights

as a percent of total

11.9%

Other
Overnight

88.1%

Private
Home

Spending

as a percent of total

Overnight Visitor Spending and Volume

DEAN RUNYAN ASSOCIATESPage 155
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Walla Walla

Direct Travel Impacts, 2010-2018p

County

Ave. Annual Chg.

Spending 2010 2012 2014 2016 2017 2018 17-18 10-18

Total (Current $) 94.0 106.4 119.6 131.4 136.3 150.0 10.0% 6.0%

  Other 10.9 12.9 12.8 11.5 12.8 13.8 7.4% 2.9%

  Visitor 83.1 93.5 106.8 120.0 123.5 136.3 10.3% 6.4%

    Non-transportation 71.1 79.6 91.8 104.9 107.4 118.2 10.1% 6.6%

    Transportation 12.0 13.9 15.0 15.0 16.2 18.1 12.0% 5.2%

Earnings

Earnings (Current $) 24.6 26.6 30.0 35.3 39.6 42.1 6.5% 7.0%

Employment

Employment 1,200 1,210 1,280 1,360 1,540 1,600 3.9% 3.6%

Tax Revenue

Total (Current $) 7.9 8.8 10.0 11.9 12.2 13.1 7.0% 6.5%

Local Tax Receipts 2.5 2.9 3.3 4.0 4.1 4.3 6.2% 7.2%

  Visitor 1.5 1.8 2.1 2.6 2.6 2.9 10.1% 9.0%

  Business or Employee 1.0 1.1 1.2 1.4 1.5 1.5 -0.8% 4.4%

State Tax Receipts 5.4 5.9 6.7 7.9 8.2 8.8 7.4% 6.2%

 Visitor 4.0 4.3 4.9 5.7 5.9 6.5 9.5% 6.3%

 Business or Employee 1.5 1.6 1.8 2.2 2.2 2.3 2.0% 5.8%

Other spending includes resident air travel, travel arrangement and reservation services, and 
convention and trade show organizers.  Non-transportation visitor spending includes 
accommodations, food services, retail, food stores, and arts, entertainment & recreation.  Visitor 
transportation spending includes private auto, auto rental, other local ground transportation and 
one-way airfares.
Earnings include wages & salaries, earned benefits and proprietor income.
Employment includes all full- and part-time employment of payroll employees and proprietors.
Local tax revenue includes lodging taxes, sales taxes, auto rental taxes and airport passenger facility 
charges paid by visitors, and the property tax payments and sales tax payments attributable to the 
travel industry income of employees and businesses.
State tax revenue includes lodging, sales and motor fuel tax payments of visitors, and the income tax 
and sales tax payments attributable to the travel industry income of businesses and employees.
Federal tax revenue includes motor fuel excise taxes and airline ticket taxes paid by visitors, and the 
payroll and income taxes attributable to the travel industry income of employees and businesses.

DEAN RUNYAN ASSOCIATES Page 156

2018 DEAN RUNYAN REPORT (cont.)
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Travel Impacts, 2010-2018p

Walla Walla County

2010 2012 2013 2014 2015 2016 2017 2018

Destination Spending 83.1 93.5 98.1 106.8 112.8 120.0 123.5 136.3
Other Travel* 10.9 12.9 12.6 12.8 11.5 11.5 12.8 13.8
Total 94.0 106.4 110.7 119.6 124.3 131.4 136.3 150.0

Total Direct Travel Spending ($Million)

2010 2012 2013 2014 2015 2016 2017 2018

Accommodations 16.2 19.0 20.5 22.7 24.7 26.9 27.3 30.4
Food Service 22.8 25.6 27.2 30.2 32.7 35.5 37.0 41.4
Food Stores 7.8 8.8 9.1 9.9 10.4 10.6 10.7 11.4
Local Tran. & Gas 9.6 11.2 11.2 11.7 10.7 10.9 11.8 13.7
Arts, Ent. & Rec. 11.0 11.9 12.4 13.3 14.0 14.8 15.1 16.4
Retail Sales 13.2 14.3 14.8 15.8 16.4 17.1 17.3 18.6
Visitor Air Tran. 2.4 2.7 2.9 3.3 3.9 4.2 4.3 4.4
Total 83.1 93.5 98.1 106.8 112.8 120.0 123.5 136.3

Visitor Spending By Commodity Purchased ($Million)

2010 2012 2013 2014 2015 2016 2017 2018

Accom. & Food Serv. 14.2 15.9 16.4 17.1 18.8 20.4 22.0 22.4
Arts, Ent. & Rec. 4.2 4.2 4.5 4.5 4.5 4.8 6.5 7.3
Retail** 3.2 3.4 3.7 4.0 4.4 4.5 4.7 5.2
Ground Tran. 1.7 1.7 1.8 1.9 2.1 2.2 2.4 2.8
Other Travel* 1.3 1.4 2.4 2.4 2.6 3.4 4.0 4.4
Total 24.6 26.6 28.8 30.0 32.3 35.3 39.6 42.1

Industry Earnings Generated by Travel Spending ($Million)

2010 2012 2013 2014 2015 2016 2017 2018

Accom. & Food Serv. 610 640 650 650 700 730 740 720
Arts, Ent. & Rec. 340 310 340 330 310 330 490 540
Retail** 140 140 150 160 180 180 190 200
Ground Tran. 60 60 60 60 60 60 60 70
Other Travel* 60 60 70 70 70 50 60 60
Total 1,200 1,210 1,270 1,280 1,320 1,360 1,540 1,600

Industry Employment Generated by Travel Spending (Jobs)

2010 2012 2013 2014 2015 2016 2017 2018

Local Tax Receipts 2.5 2.9 3.1 3.3 3.7 4.0 4.1 4.3
  Visitor 1.5 1.8 1.9 2.1 2.4 2.6 2.6 2.9
  Business or Employee 1.0 1.1 1.1 1.2 1.3 1.4 1.5 1.5
State Tax Receipts 5.4 5.9 6.2 6.7 7.2 7.9 8.2 8.8
  Visitor 4.0 4.3 4.5 4.9 5.2 5.7 5.9 6.5
  Business or Employee 1.5 1.6 1.7 1.8 2.0 2.2 2.2 2.3
Total Local & State Receipts 7.9 8.8 9.3 10.0 10.8 11.9 12.2 13.1

Tax Receipts Generated by Travel Spending ($Million)

Details may not add to total due to rounding. * Other Travel includes ground transportation and air travel impacts 
for travel to other Washington visitor destinations and travel arrangement services.** Retail includes gasoline.
Federal tax receipts not included.

DEAN RUNYAN ASSOCIATESPage 157
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County Visitor Spending and Visitor VolumeWalla Walla

Visitor Spending by Type of Traveler Accommodation ($Million), 2010-2018p

2010 2012 2013 2014 2015 2016 2017 2018

Total Destination Spending 80.7 90.8 95.2 103.5 108.9 115.8 119.2 131.9
All Overnight 63.2 71.5 75.3 82.3 87.0 93.1 95.9 106.6

Hotel, Motel, STVR* 45.6 52.6 56.1 62.7 67.4 73.2 75.7 85.2

Private Home 15.3 16.4 16.7 17.0 17.0 17.3 17.6 18.6

Other Overnight 2.3 2.5 2.5 2.5 2.6 2.6 2.7 2.8

Day Travel 17.4 19.3 19.9 21.2 21.8 22.7 23.3 25.3

Average Expenditures for Overnight Visitors, 2018p

Travel Party Person
Party Length of

Day Trip Day Trip Size Stay (Nights)

$370 $728 $160 $313Hotel, Motel, STVR*  2.3  2.0

$101 $278 $45 $122Private Home  2.3  2.8

$144 $430 $53 $156Other Overnight  2.8  3.0

$239 $550 $104 $237  All Overnight  2.3  2.3

Overnight Visitor Volume, 2016-2018p

Person-Nights (000) Party-Nights (000)

2016 2017 2018 2016 2017 2018

Hotel, Motel, STVR*  485  493  544  209  213  235

Private Home  460  456  468  205  203  209

Other Overnight  53  53  54  19  19  20

  All Overnight  998  1,003  1,066  433  435  463

Person-Trips (000) Party-Trips (000)

2016 2017 2018 2016 2017 2018

Hotel, Motel, STVR*  248  252  278  106  108  119

Private Home  169  167  172  74  74  76

Other Overnight  18  18  18  6  7  7

  All Overnight  434  437  468  187  188  201

"Hotel, Motel, STVR*" category includes all lodging where a lodging tax is collected except 
campgrounds. "Other Overnight" category includes campgrounds and vacation homes.
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